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CAN'T LIVE WITHOUT...

“The Cowshed Spa (www.
cowshedonline.com) is great for that
“tea and cake with your pedicure”
thing’ ‘Frédéric Fekkai’s
Technician Colour Care haircare
range (from £18), and Bumble and
Bumble’s Brilliantine (£16.35) - it's
great for giving hair instant texture.
Recently I discovered the organic
Ila products; I love the Rose Oil
(£55, 01608 677676). The Organic
Pharmacy’s Rose Crystal

N Lymphatic Facial (X100, 0844 800
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SKIN SECRET
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d ' BODY TREATS

‘| love Jo Wood Organics;
her Langa Nourishing

Body Cream (£24, www.
jowoodorganics.com)

and Amka Body Oil
(£35) are beautiful !
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BEAUTY SECRETS
‘It’s either a smoky

eye, or I leave everything bare
except for a red lip - MAC’s
Lipstick in Ruby Woo (£12.50) is
the best red. Chanel’s Le Crayon
Khél Eyeliner (£15.50), Dior’s
Diorshow Mascara (£21.50) and
any of the black shadows from
Mpyface and MAC make the best
smoky eye’ ‘I always
have a tube of Elizabeth Arden’s
Eight Hour Cream (£22) — [ use it
as a lip balm and over my liner and
eyeshadow to get a shiny, smudgy
eye effect — and a Bach Rescue

HEALTHY HABITS

S G T've started going to a Cardio
Barre class (www.cardiobarre.com). It's
brilliant fun; think Pilates at a ballet barre.
It’s fast, zero-impact, and body-sculpting.
‘My guilty pleasure is puddings.

e : Otherwise, I'm a brown-rice, salad and
Remedy (£5.15) in my handbag’ MAC Eye Shadows, i vegetables sort of person. If I need to lose
' . from €11 y A a couple of pounds, I drop the carbs’
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